Title: A 6 month intensive youth friendly Media Project in Anambra State,Nigeria. June- December, 2005- by Girl Child Art Foundation (GCAF)
1. Summary of the practice: mission statement/goals are to;

-Create HIV/AIDS Awareness and prevention using youth friendly Approaches/ Strategies.

-Changing behaviour through public media (visual) communication, youth theatre entertainments and Artists.

- Promote awareness and behavioural change interventions, incorporating skill development through artistic talents e.g literary/performing and visual) and motivating positive HIV/AIDS reporting using undergraduates in Anambra State as a focal point.

-Building peer educators through formation of HIV/AIDS Club, providing a technical report on the status of HIV/AIDS and documenting the current awareness level on issues of HIV/AIDS in the State through real life, stories, Radio talk shows and poetry by undergraduates.

-Using the Radio/TV houses for an extensive awareness using youth friendly jingles, concerts and interviews, using slang, pegin English and English Language.

Short term goals

At the end of the project undergraduates, participants and others individuals in the target state and its environs would have learnt a lot on HIV/AIDS, its prevention strategies and care for people living with HIV/AIDS( PLWHA).

   The individuals in the environment would have been sensitized on the impact of HIV/AIDS in the lives.

Young people especially the high-risk group –(girls) would be more cautious in their attitude towards contacting HIV/AIDS and other harmful sexual practices.

People would be positively influenced by the Art, drama and other performances by young people and popular artiste. 

Young girls would have been thought on the best practices on having of protected sex – especially the commercial sex workers and the increase in the “Sugar Daddy” syndrome amongst the modern Nigerian  girls.

Long term goal

To establish peer HIV/AIDS Educators and formation of HIV/AIDS awareness clubs in universities another higher Institution within and outside the target state and including a HIV/AIDS week as annual event in the University Student Union Government (SUG) time table.
2. Level of intervention: The project has been repeated in three other states in Nigeria using funds raised by young volunteers in their various higher institutions in the states. It covers the entire communities and local government areas in the target state, because it’s a media project. We also made sure we worked with a media house that has a high listening audience.

We partnered with the U.S Mission in Nigeria, NGOS in the state, youth based groups within the higher institutions, FHI/GHAIN project in the state, the ministries of health and education also supported the projects through providing some in kind resources. 

3. Problem addressed: This project will help remind and teach the beneficiaries issues around HIV/AIDS. Some practices like commercial sex work, sugar daddy syndrome and unsafe sexual habits will be controlled to a reasonable extent. The youths are at the highest risk on this issue and they come from different states, which imply that they have spread out contacts within and outside the state. It will reduce, control and make people aware of the disease and become a little more careful.

4. Purpose of intervention: The project covered over 5million youths (13-45yrs) with about 1.2 million of that figure resident in the state.

Youths are still talking among themselves and with their parents and children about lessons learnt through our talk show with multiplier results reaching about 800,000 persons. GCAF has recorded an average of 13 callers and about 30 missed calls participating in the live talk shows on the radio on Saturdays where 98% of the callers are youths.

This is the first intensive youth friendly media project on HIV/AIDS in Anambra state.

The project is instrumental to about 30% increase in the number of youths testing for HIV/AIDS in Anambra state through its media counselling.

The project recorded the highest number of youth turnout on HIV/AIDS programs in Anambra state with about 3,550 youths participating in the all-night concert.

The project also succeeded in: Recording expressions and perceptions of over 350 youths from all over Nigeria on HIV/AIDS through a compilation of poetry.
5. Context: The major circumstance around working in Nigeria is the religious teachings which are usually against the use of condom, parent hardly talk on sex education while their children learn from their peers good or bad lessons, poverty is also a big issue because it leads young people into commercial sex work (including the young males whom sleep with older women for money),We also recorded cultural stereotypes that are against the use of condoms amongst people which says that “condom use is like eating pounded yam with gloves on” which makes the food tasteless.

6. History and process: see steps and information below
7. Steps in implementation: Description of the phases of the project and how it was carried out:-

Phase 1

GCAF paid Advocacy visits to the state higher institutions, SACA, VCT centres in Anambra state from June 2005 on different appointments with the offices to record different stories from different groups. 

In addition, GCAF organized a flagging-off ceremony with a courtesy call on the Anambra State governor (represented by the deputy governor) with Dr. Rudolph Stewart and Mr. Dalhatu Hamza of the Public Affairs Section of the U.S mission in Nigeria.-18th July 2005.
On the 19th July, 2005 PAS spoke Life on A.M Express an NTA national TV program. 

Jingles and the Radio drama:-

GCAF produced 3 jingles. We started airing the jingles 6 slots a day (1092 slots) from the 4th of July-December, 2005.
GCAF also produced 7 episodes of the Radio Drama (Choices), which addressed HIV/AIDS issues bordering on Prevention awareness, Care and support/stigma and Prevalence rate. The issues were presented by the youths in a language that appealed to the target audience yet with an unforgettable impression on the listener.

The stories recorded in the drama series were written and dramatised by youths from different higher institutions as well as some members of GCAF. 

Posters: - We circulated the posters in every higher institution in Anambra state, most health related NGOs through the ministry of health and Education FHI/GHAIN Anambra office. The posters were made of very appealing designs to attract the audience.

Collection of Poems and Publishing:-This is the major point of our records of the various impressions of what an average Nigerian feels about AIDS and possible suggestions. We got an amazing number of entries of about 372 poems recording different opinions. October/ November, 2005. 
Road show:- 

On the 1st on December 2005 morning at 7 am about 25 volunteers gathered at the GCAF Awka office in preparation for the long awaited Road show in Anambra state by youths from various higher institutions, GCI campus initiative and UNICEF peer educators from the National Youth service Corp, NYSC. 

Using decorated a long spacious truck with the HIV/AIDS posters, Red balloons, red ribbons and banners, the participating volunteers tied Red ribbons as a part of the costumes which also included our T-shirts with the message -A test in time saves lives, stop the spread of HIV/AIDS.

With the hired DJ, we played popular music as we drove on the truck announcing what the show was for and beckoning on youths to participate in the fight against AIDS. The awareness passed through towns in Anambra state including, Amawbia, Nise, Nibo, Oko, Agulu, Mbaukwu heading towards Oko polytechnic. 

We gave out about 350 T-shirts to students that participated in our Oko polytechnic road show activities and also invited them to our Red ribbon concert for the 2nd Dec. GCAF volunteers also pasted more posters on HIV/AIDS along side with the road show in Oko. 

By 12.30 pm, we were back in Awka town, running through the villages in Awka and ended up at the Nnamdi Azikiwe University for the final performances. The road show offered awareness to about 12,000 youths in Anambra state and also aided the massive turn out at the Red ribbon Concert on the 2nd of Dec.2005.

THE CONCERT-2nd December, 2005 (WAD):-

The concert, which started at about 9.30pm on the 2nd of December, was M.Ced by Ogus BaBa, a very popular comedian amongst youths in the South East while COSMO FM’s  DJ FX 2 was in charge of the music.

There was a tremendous turn out of over 3,550 youths at the concert. The show recorded over 17 artistes, including volunteer artistes with Demos of records on HIV/AIDS yet to be produced, most of who were eager to campaign against the spread of HIV/AIDS through their music, dance and other creative talents.

The concert attracted GCAF guests from different NGOs in Anambra state, Anambra Broadcasting Service Awka, and ministries. The PAS was also represented by Dr. Rudolph Stewart E. and Mr. Dalhatu Hamza at the all-night event.

The concert was a very successful event with HIV/AIDS messages to youths. There were also dance competitions, questions and answer sessions and lots of educative jokes.

The project used printed media such as T-shirts, Jotters, and pens which were presented to the winners and participants by the special guests and were distributed to the first 500 guests at the concert, which ended at 6.30 am, December 3rd. 

8.  Resources required for the practice: we used the following for the success of the project e.g. training centre, meeting points, media facilities for recording, life radio studios, Condoms for the concert, public address system, open roof trucks for the road show, administrative costs, salaries, fuel, some funding from the PEPFAR media fund of the U.S mission in Nigeria, audited accounts, CDs for monitoring and evaluation, 85 volunteers (for the different aspects of the project)and paid staff capacity of  9,

9. Indicators for monitoring: the data below was gotten during the project implementation period.

10. Impact:  The average data below covers a simple idea on the awareness level in state amongst youths;

The project recorded that there has been an increase in the number of youths that visit the VCT centres. A random sampling of VCT centres in the state shows that the number of youths visiting the centres increased from 42% in April 2005 to 78% in August same year. Working with the reports from 5 other facilities spread evenly in the Senatorial zones in the state working with a population of 3.1 million people. Based on this population the % of people that were tested was 0.02% and out of the number 8.9% tested positive in the month of March 2005 from 5 sites. In April 0.036% of the population were tested and 24.7% of the tested were positive. May 0.05% of the population were tested and 21.3% of the number was positive, hence in August 2005 0.16% of the population were tested from the sites and 13.0% of the number tested were positive.

We also recorded that there has been a continuous increase in the number of youths that visit the VCT centres e.g. (by September they had about 82% of the people visiting the centres were youths but as at November/December 2005 it increased to about 91 %.) 

See the data below:-

Month            No counselled         No tested          Males tested    Females tested       No positive      M   positive     F positive

	June


	178
	135
	51
	84
	18
	3
	15

	July
	284
	268
	105
	163
	39
	10
	29

	August
	430
	356
	106
	250
	25
	11
	14

	September


	194
	180
	50
	130
	21
	6
	15

	October
	256
	253
	57
	196
	30
	11
	19

	November

December
	550

334
	536

300
	151

87
	385

213
	42

21
	11

3
	31

18

	Total
	
	
	
	
	
	
	


This is an average of a random sampling of the VCTs in Anambra state:

September had a drop in the statistics because of school closure in the state and higher number of migration from one region to another during the holidays.

October had a better response after school resumption for the new session in most towns.

In November, there was a high increase in the response to VCTs as activities in most aspects of the academic environments had settled in.

December however, witnessed a drop in the statistics due to the holidays and the seasons’ break.

Overall Impact:-

Interviews on the sexual habits of young people and the level of participation during the talk show/ call-in program, shows the level of awareness HIV/AIDS in Anambra state and the environs. Undergraduates in the state through the “GCAF Campus Initiative” ran a random sampling on the level of impact of the project in the state. It was reported that from the statistics collected through the questionnaire, oral interviews about 88% of the youths and adults in the state listened to the jinles, 96% read the posters, and 89% listened to the talk show and drama series. A copy of the questionnaire is attached to this document. 

11. Role of Youth: It is important that these projects are youth led. The ideas and strategies used in the project plan was strictly contributed by youths and coordinated by youths. The youths know the best approaches that would attract other youths to issues. Besides, most projects that have been run in the past were coordinated by the elderly ones which the youths found very boring. It’s important the activities are lively to create a better impact.

Other added achievements: - Promoting young talented artistes working on HIV/AIDS related issues through their theatre performances. Using young positives as resources persons during the life talk shows to educate other youths.  Publishing the first national youth anthology on poems of HIV/AIDS.
12. Challenges and Pitfalls:

The Concert was under budgeted. There were no serious problems encountered because we had a lot of volunteers for the project. 

13. Critical issues and lessons learnt:

The lesson learnt is that the media sure is the fastest way to reach the public, but the Radio is the fastest means of communication in a developing country like Nigeria. The radio can function with or without electricity in any location or grassroots even in the farms.

We recommend that organizations can work better in this sort of project by forming partnerships and also maintaining a good working relationship with the media houses around them. They can also help the media houses by assisting them as resource persons during some of their talk shows without collecting allowances.

Name of person filling out survey:

Age: 27

Organization: Girl Child Art Foundation

Role in organization: National Coordinator

Email Address: adaonyejike@yahoo.com

Phone Number: 234 803 348 6429

Mailing Address: N0 1 Bisi Anagbogu Lane Awka Anambra State 

Website (if available):www.gcafy.org
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