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MAKEPOVERTYHISTORY



September 2, 2006
Sponsorship Proposal for MakePovertyHistory-Emirates: 
Millennium Development Goals Campaigning Workshop
MakePovertyHistory-Emirates is the national chapter of GCAP, the largest anti-poverty movement in the world, consisting of more then 150 million supporters, 30 million whitebanders, more than 1000 member organizations and more then 112 national branches.
MakePovertyHistory-Emirates Is a growing coalition of non-profit organizations in the UAE. At present this coalition consists of the UN-World Food Program and PlaNet Finance-UAE. More information on MakePovertyHistory-Emirates can be found at www.makepovertyhistory.ae
GCAP (Global Call to Action against Poverty) is an advocacy and awareness driven campaign targeted at the eradication of global poverty and HIV/AIDS as well as the. GCAP is campaigning for renewed & strengthened commitments to the UN-Millennium Declaration (MDG’s)
More information on GCAP can be found at www.whiteband.org
Aims of the Campaigning Workshop:
· To promote collaborated and effective campaigning methods and strategies among locally based NGO’s and Non-Profits.


· To enlighten, elaborate and educate NGO’s (Non-Governmental Organizations) throughout the Emirates on the UN Millennium Development Goals and highlight them as the path towards eradicating poverty
· To expand the MakePovertyHistory-Emirates coalition by encouraging invited NGO’s to join the UAE chapter of the largest anti-poverty coalition in the world
Workshop Procedure:

The free event is to be a bi-lingual (Arabic & English) 2-day long workshop. The interactive workshop will be hosted and run by our guest speakers from Johannesburg, South Africa:

1. Mr. Henri Valot, Civicus International
2. Mrs. Marianne Buenaventura, Civicus International
The workshop will consist of sessions on planning effective campaigns, building media strategies, communication, etc. all of which are an integral part for NGO’s and Non-Profits, given our limited resources.

A rough guide to the workshop is as follows:
· Planning a campaign

· Building alliances

· Lobby and Advocacy

· Campaign communication

· Media Work & PR
· Evaluation
Approx Running Time – 18 hours in total
Partners, Coalitions and Organizations Involved:
· Civicus International
· MakePovertyHistory-Emirates
Invitees:*
· The workshop is free & inclusive for all NGO’s and Non-Profits based in the Emirates.

In the event of excess space, the workshop will be opened to:

1. MakePovertyHistory-Emirates campaign supporters
2. General Public

Sponsorship Request Details:

To effectively carry out this important capacity building workshop for the Non-Profit sector, our guest speakers Mr. Henri Valot & Mrs. Marianne Buenaventura need to be flown into the country.
We appeal for your sponsorship in the form of:

· 2 return tickets on an Emirates flight from Johannesburg to Dubai. 

Details:
Arrival -  2nd October
Departure - 6th October

Publicity Returns for Sponsorship:
· Corporate branding on cover of Toolkits and Deliverables
· Corporate branding at the venue

· Special mention of Emirates Airlines as our key sponsor in all Press Releases and in a ‘thank you’ announcement during & at the end of the workshop.
· Corporate branding in the bi-lingual MakePovertyHistory-Emirates Newsletter
Miscellaneous:
On a further note, ‘The Campaigning Workshop’ will be a part of GCAP’s  giant global campaigning initiative ‘Mobilization Month’. 
During this month all over the world the campaign’s 112 national branches will spread awareness on Poverty, AIDS and the MDG’s and advocate towards these issues through a series of diverse events including a World Record bid for the most number of people to ‘Stand Up Against Poverty’ on 15th October 2006. 
Appendix
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