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YOUTH IN DEBATE

Introduction

The Youth in Debate project is a national campaign for youth participation in the 2006 Brazilian elections, based around the organization of debates between gubernatorial candidates. The project is a collaborative initiative of Aracati – Agency of Social Mobilization and GYAN – the Global Youth Action Network.

The establishment of democracy as a political system in the 18 countries of Latin America is recent. While we should celebrate the popular election of governments as a great achievement, we must also recognize that the freedoms we possess today need to be preserved and expanded.

One of the conclusions of a 2004 UNDP study on Latin American democracy is that “in Latin America, political reflection and debate must be renewed and promoted, because they have lost their vitality and content.” The participation of Brazilian youth is fundamental to this revitalization of politics. The perception of youth tends to be associated more with problems than with solutions. In an accompanying article, specialists Paula Carrano, Ana Karina Brenner, and Patricia Lanes argue that “(in Brazil), what is most commonly seen is the reproduction of a political culture that understands young people as objects of politics and public action.”

Today, there are approximately 34 million Brazilians between the age of 15 and 29, a quantity equivalent to the entire population of Argentina. However, though they represent a fifth of the national population, Brazilian youth are far from being heard and enjoying all their guaranteed rights. It is necessary to offer opportunities for them to develop their potential and participate in the construction of a better country for all. If we recognize elections as a fundamental component of the democratic process, the incentive for youth participation in the electoral process is important in consolidating real democracy in Brazil.

The study “Brazilian Youth and Democracy,” conducted by Ibase and Polis in 2005 with the participation of 8000 youth between 15 and 24 in eight metropolitan regions, invited youth to respond to the question: “What message would you send to the decision-makers in our country?” The most frequent responses, in order of importance, were:

· More responsible / respectable leaders

· Honesty / better consciousness / end to corruption

· Attention to youth/ listen to their opinions / invest in youth

· Investment in education

· Reform politicians and the way in which politics is conducted

· Attention to the people / listen more to the people / observe the situation of the people

One of the principal conclusions of the study is that youth would participate more in public life and collective action if these actions resulted in improvements to society, and if there were adequate channels for participation.

According to the study, 89.5% of the interviewed youth agreed that “it is necessary for people to come together to defend their interests,” and 85% agreed that “it is necessary to open channels for dialogue between citizens and the government.” The study concluded that youth distrust politicians (for 64.7%, the majority of politicians do not represent the interests of the population), but not politics, which they see as a space where achievements can be made, and as a path for deeper social transformations.

Though there are examples of mechanisms which allow youth to participate more closely with the public life of their city or state, such processes are far from being the norm. To the contrary, it is most common to see the reproduction of a political culture in which youth are seen as an object of policy and public action, without the effective incorporation of diverse youth in design, implementation, and evaluation.

OBJECTIVES

General Objective

· Recognizing democracy and social participation as primary values in our society, by way of encouraging dialogue between Brazilian youth and candidates for state governor

Specific Objectives

· Launching a campaign, via the Internet, for Brazilian youth to host debates with state gubernatorial candidates for the 2006 elections

· Compile a database of experiences from the debates organized for the 2006 elections, available through the Aracati website

· Produce a biweekly e-bulletin with news on the mobilization of youth promoting debates for the 2006 elections

· Research and make available the Platform of Youth Public Policy of the candidates

STRATEGY

1) State Campaigns

To encourage the organization of debates with gubernatorial candidates, we will undertake a campaign inviting NGOs and youth groups to develop action plans with all details of the debate proposal. We are offering a basic “kit” with advice of how to organize a debate and a simple manual for fundraising and finding sponsors and support.

2) Communications and Mobilization

Communications is an important component of this project. Press releases and updates will be regularly sent to different players, such as youth, educators, journalists, influential public figures, politicians, and others. Most notably, these communications efforts will include:

2.1) Media Outreach

Through partnerships with and support from professionals in the area, we will undertake systematic outreach to media outlets so that they may discuss and provide coverage on not only of the event themselves, but themes related to the status of youth and instances of youth participation in Brazil more generally. The intention is for this movement to take on a dimension that transcends the electoral period and contributes to the strengthening of other existing youth activities in the country.

2.2) Website

In addition to acting as a source of information regarding the project activities, the site will act as a reference for educators, schools, and other interested parties. It will provide content and tools to provoke and facilitate debates and discussion in schools, communities, and civil society organizations. Through articles, pedagogical materials, news, and other relevant, regularly updated information, the website will be able to facilitate and inspire more direct and active youth participation in the 2006 elections.

2.3) E-Bulletins

Each 15 days, a bulletin will be sent to organizations and members of the public, private, and civil society sectors as a way of summarizing the results and updates on the project. These bulletins will also stimulate interaction and connection with other iniciatives and projects.

Organization


Aracati – Agency of Social Mobilization

Aracati is a non-profit organization whose mission is to contribute to the development of a culture of youth participation in Brazil. Among its main activities, Aracati develops projects in education, communications, and political networking. By acting as a hub for people and organizations to network and share knowledge and practices, Aracati strives to promote and deepen discussion of youth participation in Brazilian society.

GYAN – the Global Youth Action Network

The Global Youth Action Network is one of the leading alliances of youth organization today. GYAN acts as an incubator of global partnerships, linking thousands of groups from nearly 200 countries. Since 1999, it has created or helped set in motion dozens of international projects, all with the common goal of strengthening youth participation in decision-making processes and collaboration throughout today’s global youth movement for a better world. GYAN is headquartered in New York, with offices in Sao Paulo, Beirut, Manila, Durban and Paris. 
National Campaign for 

Youth Participation in the 2006 Elections

Youth in Debate Project
Organize a debate with the state gubernatorial candidates in your region, or register a debate that you have already hosted. How? Complete the registration form and participate in the campaign. The objective are:

· To compile a database of experiences from youth-organized debates during the 2006 elections;

· Produce a biweekly e-bulletin with news on youth mobilization in promoting debates.;

· Research and make available the Youth Public Policy Platform of the candidates for state governor.
Aracati and GYAN recognize elections as a fundamental component of the democratic process, therefore youth participation in the electoral process is an important step in consolidating real democracy in Brazil. 
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	Telephone (Work)
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	Telephone (Home)
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	Address 2 / Neighborhood
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	Email 1
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	Organization name
(if applicable)
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	What will be the format of the debate? (Max. 10 lines)
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	Will political parties participate in the debate? Which parties will participate? In what way? (Max. 5 lines)
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	What is the total budget for the debate? How much has already been raised? 
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	Where will the event take place? Describe the proposed space... (Max. 2 lines)
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	What organizations will be partners in this process? (Include the institution’s name, telephone, and email address).
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	What other youth (individuals) will support debate outreach and networking? (Include names, telephones, emails)
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	Is there partnership with the media? If necessary, provide other relevant information about the project. (Max. 5 lines)
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