[image: image1.jpg](O TakingiTGlohal

INSPIRE INFORM INVOLVE



Different ways for Organizations to use TakingITGlobal 
Who is TakingITGlobal?

TakingITGlobal is a technology-driven non-profit that manages a diverse online community of youth in 200 countries engaged in civic participation and global issues. Since launching in 2001, our site has attracted over 5 million visitors.

Over the past 5 years, we have developed a suite of technology tools to manage our growth and engage our community, and found that many of those tools are also relevant and useful to other groups, both non-profit organizations, governments, and even UN Agencies.

TakingITGlobal’s model for sustainability includes licensing our technology solutions to partners to help them develop innovative, engaging online resources. Over the last few years, we have created solutions for groups including UNESCO, Microsoft, the Government of Canada, the United Nations Association of the United States of America, Journalists for Human Rights, Adventure Ecology, and the Digital Divide Network.

We are deeply committed to engaging youth people in important global issues, and we bring many unique partnership opportunities to many of our projects.
The following outlines how the tools on the TakingITGlobal website can be used by organizations (paid and unpaid).

BASIC 
The following tools are way for organizations to use the TakingITGlobal website to their best advantage.  The majority of these tools can be used free of charge.

Organizations Tool

The organizations tool allows organizations to post and manage their organization on the TakingITGlobal (TIG) website.  Currently, there are over 11,000 organizations in the TakingITGlobal database.  TIG members can browse this section through a variety of ways-language, keyword, category, and country/region.

Elements within this tool include:

· Overall vision and work of the organization

· Related toolkits/publications

· Supporters/Affiliates

How can this tool be even more powerful?
· Organizations have the ability to be a “Featured Link” on the main page of this tool (for a cost)
· Organizations who partner with TIG can also be featured here on the main page of this tool
Events Tool
Here organizations can post and manage events in the events database.  Like the organizations tool people can search for an event in a variety of ways-category, date, country/region, language, and by keyword.  Events can also be searched through the events calendar and events map.  

Elements within this tool include:
· Detailed information about the event

· Shows who is attending 

· Event URL

· RSVP information

· Related documents

· Blogs

How can this tool be even more powerful?

· Organizations can have their event featured on the main page for a cost

Financial Opportunities

Organizations can post grants, scholarships, and other financial opportunities here.  This can also be searched in a variety of ways.

Elements within this tool include:

· Can post opportunity and contact information
· Will show upcoming deadlines on main page

Professional Opportunities 

Organizations can post fellowships, internships, jobs, and other professional opportunities.  This can also be searched in a variety of ways.

Elements within this tool:

· Can post opportunity and contact information

· Will show upcoming deadlines on main page

Toolkits and Publications

TakingITGlobal has a large database of toolkits from around the world.  This is a great way to share outcomes and knowledge with a large community.  Toolkits and Publications can searched in a variety of ways.  

How can this tool be even more powerful?

· An organizations publication can be a featured link.

Good example to check out:

· Guide to Action (http://www.takingitglobal.org/action/guide/) 

Projects

Projects are designed to provide members and organizations with tools and features to highlight their initiatives, objectives, challenges and progress within a unique online space.

Elements within this tool:

· A free e-mail list, allowing for easy distribution of messages to project members. 
· The ability to upload relevant project documents and photographs.

· Blogs

· Chat mechanism between the members of this project

· Shows related TIG tools (e.g. Groups)

How can this tool be even more powerful?

· An organizations publication can be a featured link.

Good example to check out:

· CLC Canada (http://projects.takingitglobal.org/clccanada) 

Open Forums

As an offline component of TakingITGlobal, Open Forums give TIG members and young people from a particular country the opportunity to meet and discuss relevant issues that they deal with in their communities.

How can this tool be powerful?
· Organizations can get people together to discuss issues that they are trying to get people inspired about
Discussion Boards
The discussion boards encourage members of the TIG online community to express their perspectives and experiences in an informed, thoughtful, and constructive way. The boards are also available in several different languages.

How can this tool be powerful?

· The discussion boards have the great ability to give great feedback for organizations 
· Can help organizations publicize their events/projects here
ADVANCED (paid)
TakingITGlobal Homepage 

The TakingITGlobal homepage has a “Spotlight” feature that highlights a particular internationally recognized day; for example World Health Day.  Organizations have the ability to have a partner tie-in with a particular theme that they wish to work with.  People who click on the Spotlight link will then be taken to a custom-designed page that will recommend relevant TIG site tools and links.  
Partners also have the ability to be featured as a link on the Main Page.  

Global Gallery

The Global Gallery is a platform for artistic expression that aims to promote cross-cultural understanding worldwide. Creativity unveils hidden perspectives and unique details that provoke the mind and shake the heart in the battle against indifference.

Elements within this section: 
· Artists
· Collections
· Contests
How can this tool be powerful?

· Partners Collection Index: Organizations who choose to collaborate with TIG as a partner have their own drop-down menu in this section of the website.

· Organizations can sponsor a particular contest and generate attention through the Global Gallery.  

TIG Magazine

The TIG Magazine is an actual magazine put together by TIG and published.  TakingITGlobal can put together a set of articles for a partner if they wish to sponsor a particular theme.  The last magazine’s theme was on how Canadian Youths are working towards achieving the Millennium Development Goals (MDGs).
Panorama

Work similarly to TIG magazine as TakingITGlobal can put together a set of articles for partners if they wish to sponsor a particular theme.  

Understanding the Issues

This section of TakingITGlobal helps people to familiarize themselves with pressing issues.  Each month there will be a featured theme.  In the past, featured themes have included: disability, urban sustainability, and food.  

Partners could help sponsor a particular theme and be recognized on the page that is uniquely developed for the theme.  

Schedule for Featured Themes (2007):
	January 
	TBA

	February
	TBA

	March
	Learning and Education

	April
	Health and Wellness

	May
	Culture and Identity

	June
	Environment and Urbanization

	July
	Work and Economics

	August
	Human Rights and Equity

	September
	Peace, Conflict, and Governance

	October
	Technology and Innovation

	November
	Arts and Media

	December
	TBA
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How can TIG help organizations?


