Post:  Campaign Specialist, HIV and AIDS (Monitoring)

Duty Station: UNICEF New York 

Duration: 2 years 

Purpose

Under the general guidance of the Manager, Global Campaign on Children and AIDS and in close coordination with the Global Campaign Steering Committee and the Core Group, responsible for the campaign development, design, planning, implementation and development of workplans for programme, communication, advocacy and resource mobilisation.
Major duties and responsibilities

1. Working with divisions and sections to ensure development of strategies and work plans 2005-2010 for

a. Program

b. Communication

c. Advocacy 

d. Resource mobilisation

2. Ensure broad organizational participation, clear communication and coordination with Geneva Campaign Officer, among key divisions and sections, regional and country offices
3. Based on strategies, assess the need for and make recommendations on required resources - human and financial
4. Organize periodic - at a minimum quarterly - meetings to benchmark progress against goals and identify gaps
5. Organize field visits/donor meetings
6. Work with Programme Division and regional offices on allocation of funds, tracking, monitoring and reporting
7. Perform any other function as directed by the Manager, Global Campaign on Children and AIDS.
Minimum requirements:
· Advanced university degree in public relations, business administration or related academic areas
· Eight years of progressively responsible work experience in the planning and management of fundraising projects, including four years in developing countries, with practical experience in the adaptation and application of communication planning processes to specific programmes. 

· Proven campaign skills, experience designing, implementing and evaluating campaigns

· Strong communication – verbal and written - and organizational skills with an attention to detail

· Proven skills in net working, advocacy and negotiation

· Entrepreneurial spirit demonstrating a good understanding of the global development agenda  and opportunities to situate and align the campaign within it

· Strategic manager, promotes open communication, shares knowledge and ideas, develops strategic plans to achieve both short and long term goals of the campaign 

· Fluency in spoken and written English and at least one other UN official language. 

Applications by 6th June.

Contact cwoods@unicef.org
